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UK MEDIA & INDUSTRY INSIGHTS  
 
  
1) Mood of the Nation / Wellness Industry  

 
● We are grateful that the wellness industry has adapted so well online but we're 

reaching saturation point with too much choice and content (e.g. endless online 
workouts, repetition of advice etc) - so definitely a leaning towards trusted platforms 
and experts 

● Or some are feeling 'FOMO' (Fear of Missing Out) if they're not finding the time to 
experiment or join online classes during lockdown 

● Some are demanding more positive news to ease anxiety (e.g.Country & Town House 
has responded with a daily 'Good News' newsletter, with coverage of those helping 
others in the crisis). Laughter Yoga is becoming a trend 

 
What does this mean for you? 
 
● Potential remains to be part of the virtual wellbeing boom (Economist - 4 April) - 

people will choose the 1-2 things a day/week that works for them and their routine - 
so make sure your content is authentic, accessible and inspiring 

● Take this time to prepare for bigger conversations addressing current topics or 
looking beyond the lockdown 

● Positive initiatives can still get traction so share these, however big or small 
  
 
2) Travel Update 

 
● No clarity over when we will be able to travel again - so the focus is on UK 

staycations, but also winter sun and 2021 (particularly for long haul) 
● Renewed respect for travel as a luxury - it's anticipated we'll travel less but for 

longer, with a focus on experiences and green/sustainable travel 
● Media more interested in 'post coronavirus' travel ideas and moving away from 

armchair travel, as some people have found this a bit distasteful (particularly overly 
promoting 'look what you’re missing' on social media) 

● Believe experiential travel will move to become more holistic (a more rounded 
experience, potentially with a holy/spiritual edge) 

https://www.economist.com/international/2020/04/04/with-millions-stuck-at-home-the-online-wellness-industry-is-booming


 
What does this mean for you? 

 
● We are brainstorming and pitching ideas, from places in nature to 'Multigen' reunited 

breaks, as well as solo breaks to escape the family after isolation!   
● Encourage your clients to book for longer with value added incentives 
● Consolidate a clear and transparent strategy on sustainability - this period of time is 

magnifying nature's benefits of much reduced travel 
● Explore how your values and your offering are relevant to match future travellers 

needs or help drive a new type of travel 
  
 
3) Editors on the Industry 

 
● Technology has allowed businesses to show agility and creativity - they need to build 

on this as a powerful tool 
● Our former pace of life and work was unsustainable - we need to rethink our attitude 

to life and make different choices 
● An urgent need to buy better, choose quality and focus on sustainability are more 

important than ever  
● Act to make impact - the gap must be narrowed between those who say and those 

who do - these businesses will be amplified 
● Huge rise in social media use, especially Facebook (the go-to for maintaining friends 

and social networks) (Guardian) - so build loyalty by being authentic and honest. 
Listen to gauge the mood 

 
What does this mean for you? 
 
● Have clarity and focus in your message and aim for personalisation and originality 
● Ensure your content is inspiring across your channels (and ideally, helping others) 
● Honesty is key - don't always worry about the outcome (sales etc) 
● Review your own narrative (either to reinforce your view or change it) 
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https://www.theguardian.com/commentisfree/2020/mar/22/facebook-powerful-crisis-coronavirus-communities-online

