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• COVID-19 changes society and way of thinking

• COVID-19 cannot be seen as an incident

• COVID-19 unites

• Hospitality as leader in raising awareness 

• The future of hospitality is in sustainability and SDG



COVID-19 changes society and way of 
thinking

• The impact of COVID-19 is tremendous and also new for the current generation. The deadly and
global impact refer to impact past wars have had on countries and societies. 

• Personally I refuse to consider it as the new normal, however it’s clear that COVID-19 changes our
society and way of thinking when it comes to health, communication and behaviour. 

• It’s in the DNA of our species that we want to meet and interact personally. That will never 
change, but for sure we will take a different approach to life in general.



COVID-19 cannot be seen as an incident

• Whatever the cause may be, accidental or on purpose, COVID-19 is a sign that society faces new 
threats. Threats that are a result of our neglectance of the imbalance our planet is currently
facing.

• Imbalance in economic development, geopolitics and life resources our planet provides.

• In two decades we have faced two large pandemics and it’s reasonable to expect more to follow if
we’re not able to change ourselves. 

• All the imbalances are created by human way of thinking and handling. 



COVID-19 unites

In the past 6 months COVID-19 also unites. It unites generations to take care of each other, it unites

our thoughts to start focusing on preventing instead of healing, it unites countries to work together

in finding a global solution, it unites people globally to change their way of living for the better, it

unites in focusing on matters that really care.



Hospitality as leader in raising awareness

• Hospitality has been around for centuries and always on the back bench when it comes to
innovation and taking responsability.

• Post Covid-19 Hospitality has a golden opportunity to lead in raising awareness to create a better
world. 

• Hospitality combines several disciplines (housing, food and beverage, logistics, service) with a 
great impact on the welfare of especially local communities and economies. 

• To combine a bottom up approach by local hoteliers and their supply chain with a top down 
approach of large- and global hospitality organisations (both stock-listed and independent) 
creates one of the largest platforms to raise awareness. 



The future of hospitality is in sustainability and SDG

• The best way to raise awareness is to lead by example and have a clear vision on the future. 

• The future of hospitality is in Sustainability and the 17 Sustainable Development Goals (SDG) of 
the United Nations. 

• To make the decision to embrace and achieve the highest level of these two strategic goals will be
the accellarator of wellbeing and old school (but still very usefull) KPI’s like ADR, Occupancy and
(T)Revpar. 

• Itmustbenow provides current and future hospitality leaders and travellers with the right platform 
for making a better world. 


